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FOOD WINE TRAVEL MAGAZINE: WHERE EXCEPTIONAL AUTHORS CRAFT EXTRAORDINARY STORIES

Food Wine Travel (FWT) Magazine is the online publication of the International Food, Wine,
and Travel Writers Association (IFWTWA), showcasing our members' work and serving as a
go-to resource for global travelers. FWT magazine goes beyond destinations, highlighting

the distinctive food and wine that make them special. Our contributors offer sharp insights

from their worldwide travels, in stories on topics as diverse as L.A. restaurants, Spanish

wineries, Jordanian cuisine, Palm Springs hotels, and African safaris.
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HOSTING FWT MAGAZINE CONTRIBUTORS

For destinations, tourism groups, resorts, hotels, or restaurants seeking to engage
with an influential audience, hosting press visits by our members is a cost-effective
way to gain coverage, reaching tens of thousands of eager travelers and leading
travel journalists. Not only are FWT Magazine articles shared across FWT and
IFWTWA social media channels, but they are also shared on our writers' social

media channels as well.



FWT AUTHORS

FWT Magazine authors live and travel all around the
globe. Collectively, they have produced over 500
stories for FWT Magazine. They've also published
articles in top-tier food, wine, travel, and lifestyle
publications, including National Geographic, Travel +
Leisure, Forbes, Garden & Gun, Outside, the Travel
Channel, Travel Weekly, newspapers, regional

magazines, and specialty publications worldwide.

Many of our authors have written authoritative
guidebooks on destinations as diverse as Thailand,
Italy, and Michigan. Some are digital publishers of
food, wine, and travel websites with a wide reach
into various niches, including adventure, family,

sustainable, women's, and cruise travel.

Many members also belong to other journalists'
groups, including the Society of American Travel

\Xriters and the National Association of Travel

Journalists.

FWT AUDIENCE

OUR MOST FREQUENT VISITORS

e Readers of FWT Magazine include both regular
travelers and influential journalists throughout the
English-speaking world. Beyond the United States,
our readers hail from Mexico, Canada, the United

Kingdom, Australia, and parts of Europe.
¢ FWT's Instagram audience is 49% American, with
secondary audiences including Canada, Italy,

Australia, and the United Kingdom.

¢ Average age is 35-64 with 35% men & 65% women.
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CONTACT US

Email - APiper@IFWTWA.ORG Website - EWTMAGAZINE



https://fwtmagazine.com/

